Filipino in a Shirt
by Yeni C. Raboca

“AMERICAN GRAPHICS have colonized the wardrobes of the world with the chunkily rendered names of New York boroughs, and the logos of baseball teams and colleges,” said Lara Day of Time magazine. “But what if you're Asian and don't want to wear a hooded top that says BRONX or 49ERS?”
Why can’t we wear shirts that bear maps of Metro Manila instead, “or garb that help us educate our peers on just how many “blank-silogs” there are?” asks Aisobelle Aportadera (III AB COM), part of the Team Manila street team. She enlightens us on the seedling of thought that gave rise to the revolution of pop-nationalism in Pinoy-wear.

But the phenomenon of the “Bayani” and “Neu-Manila” shirt isn’t new. We saw it unravel before our very eyes around four years ago, when the first shirts bearing Rizal’s face began cropping out in place of the Che Guevarra ones. It started out with design studios such as Team Manila marketing Filipino culture through fashion. It was a pseudo-promotional campaign advocating awareness and love of the balot and the jeepney way of life.

What happened next didn’t surprise anyone. The quasi patriotic, Pinoy pop culture theme, due to its impressive rise to popularity, inevitably caught the profiteering eyes of bigger companies such as Bayo and Coca Cola. We were then bombarded with slogans such as “Proud to be Pinay” on EDSA billboards and many more. 
These events have laid out the status quo of Manilan if not Philippine society; a public that has been saturated by the concept of Pinoy culture in its idealized sense. However, few of us really know how it all came about, and what inspired the first movements.
Beginning with Friendship…

In the year 2002, Jois Tai and Rex Advincula met as web designers in an IT firm called 25*8. Inksurge was born soon after as a result of their friendship. It was “an outlet [for] what we wanted to do in our spare time,” said Rex for a Design Radar interview.

Inksurge is now a graphic design studio that Jois and Rex have been operating on full time since 2004. They have been invited to represent the Philippines in exhibits all over the world, after being discovered again and again via the internet (check out www.inksurge.com!).

Jois said that Inksurge was initially “created out of fun; we joined this poster contest [together], and we realized that we were a good team, and [that] we could do something else [with our combined talents].” Rex agrees: “we wanted to explore more of what we [could] do as a team and introduce a new approach to what we’ve been doing before.”

Today, the Inksurge founders call themselves “style broadcasters, steeped in a rich passion for visual arts both as a communication and as a public contribution.” They take delight in helping to improve the Filipino design scene, having borne the Filipino Flag in exhibits such as “Make Feet Beautiful” (Paris), “Something Kind of Wonderful” (Hong Kong), “Beautiful Junk Exhibit 2005” (Malaysia), and “Place Project” (Spain) among others. They continue to inspire Filipino artists by infusing passion with creative labor.


[Insert picture of Manila F.A.M.E. with caption http://www.behance.net/Gallery/Manila-FAME/48416, at the World Trade Center]

…and a Shared Vision

Team Manila, with its garment line “Graphic Designed Lifestyle,” began similarly. The designers of Team Manila (TM) first met as advertising students at the University of Sto. Tomas (UST).
 There, Jowee Alviar and Raymund Punzalan, TM’s founders, received conservative training in design.

But Alviar and Punzalan weren’t content with convention. They began to explore more into graphic design and digital art, and were the first students in UST to use computer art and digital printing in a thesis.


In the beginning of the millennium, the two decided to put up the graphic design studio with four other friends from UST. “There was a sort of advertising revolution when we started in 2002,” said Punzalan. “The projects started coming in.” 
Pinoy Flavor, a “beautiful chaos”

"We always see CALIFORNIA or NEW YORK T shirts," said Alviar in a Time Magazine interview. "[We thought], why not a Manila shirt instead?"

Team Manila and Inksurge celebrate Manila’s “beautiful chaos,” as Alviar puts it, by displaying it onto hip tees. They imbue a distinct Pinoy flavor in their works, which range from t-shirts (Inksurge and TM) to bags, pins, mugs, and other merchandise. They invite not only Filipinos, but also people from different backgrounds to rejoice in Pinoy pop culture by creating a fashion statement proclaiming such a culture.
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